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‘Watch “The Hook” get hooked | 
on the minaret! . 
Watch the Turkish Bath 
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HORST BUCHOLZ in an anthony tsasi rim THAT MAN IN ISTANBUL’ 
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Screenplay by GEORGE SIMONELLI and NAT WACHSBERGER °* Music Composed by GEORGES GARVARENTZ 
Executive Producer NAT WACHSBERGER : Directed by ANTHONY ISASI 
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OFFICIAL BILLING 





COLUMBIA PICTURES Presents 


HORST BUCHOLZ 


An Anthony Isasi Film 


THAT MAN IN ISTANBUL 


25% 
100% 


20% 
100% 


with 


SYLVA KOSCINA 


and MARIO ADORF 


Screenplay by GEORGE SIMONELLI and 


PERRETTE PRADIER 35% 
100% 


15% 


, NAT WACHSBERGER 
Music Composed by GEORGES GARVARENTZ = 15% 
Executive Producer NAT WACHSBERGER 15% 
Directed by ANTHONY ISASI 15% 


TECHNICOLOR ® 


TECHNISCOPE ® 25% 





(Mat 2A; Still No. 58) Horst Bucholz, as a light-hearted 
adventurer in Turkey, faces a considerable number of 
perils in the course of “That Man in Istanbul,” Columbia 
Pictures release in color. One such peril is the gentleman 
with the knife, above; others are lovely Sylva Koscina, who 
plays an FBI agent, and Perrette Pradier. 





‘That Man in Istanbul’ Review 


A thoroughly enjoyable addition 
to the present screen flood of secret 
agent adventures is to be found at 
[8 Yeo tants ey prereset Deas Theatre in “That 
Man in Istanbul.” In fact, “That 
Man in Istanbul,” new Columbia 
Pictures release in Technicolor and 
Techniscope, probably is even more 
enjoyable than most. 

With Horst Bucholz in the title 
role, “That Man in Istanbul” is a 
wild, ingenious and _ suspenseful 
comedy involving a million dollars 
and a kidnapped American atom 
scientist, the exotic city of Istanbul, 
the FBI, a Chinese espionage ring, 
a group of power-mad individuals 
determined to rule the world. Buch- 
olz, as an American playboy, a 
night club owner and gambler in 
the Turkish city, becomes mixed-up 
with all of them in his light-hearted 
pursuit of both the million dollars 
and the girl, an FBI agent, who at- 
tracts his attention. 

Bucholz’ quest for the million 
and the girl brings him into nu- 
merous awkward situations and his 


escapades are ingenious indeed. 
Also ingenious are his various ro- 
mantic escapades — with the girl 
who is really an FBI agent and not 
a strip-tease artist as she originally 
claims, with the daughter of a mil- 
lionaire yachtsman, with various 
blondes, brunettes and _ red-heads 
whom he meets in the course of his 
chasing and being chased around 
Istanbul . . . in bedrooms, on _ bal- 
conies, in a Turkish bath, in hotel 
swimming pools and wherever else 
there are girls ... and gangsters. 
“That Man in Istanbul” is a happy 
combination of fun and action. 
Sylva Koscina plays the girl who 
involves Bucholz in the chase for 
a million dollars and is_ herself 
chased by him. Mario Adorf also 
is featured as one of the colder- 
blooded villains and Perrette Pradier 
figures importantly as the yachts- 
man’s daughter. Nat Wachsberger 
served as executive producer for the 
film, and penned the screenplay with 
George Simonelli. Anthony Isasi di- 
rected, with a keen sense of humor. 


Horst Bucholz 


In a strange paradox, one of Hol- 
lywood’s hottest and most excit- 
ing young stars has never made a 
picture in Hollywood. The actor is 
Horst Bucholz, who is starred in 
“That Man in Istanbul,” the Co- 


lumbia Pictures “secret agent’ 
thriller at the ................ Theatre. The 
comedy  suspense-thriller features 


Sylva Koscina, Perrette Pradier and 
Mario Adorf. 

Bucholz leaped from top box- 
office star in European films to a 
succession of major starring roles 
in Hollywood films made in Mexico, 
Germany, India, France, Italy, Egypt 
and Yugoslavia—everywhere but the 
United States. 

Bucholz first won fame in Ger- 
man films but his recent career in- 
cludes stardom in seven straight 
English language motion pictures 
and in two major Broadway produc- 
tions. Bucholz made his American 
film debut as a Mexican gunman in 
“The Magnificent Seven” (made in 
Mexico). This was followed by his 
sensitive portrayal of Marius in 
Joshua Logan’s screen production of 
“Fanny” (made in France). In this 
film, German-born Bucholz played a 
Frenchman with the same depth of 
feeling and conviction with which 
he played a Polish seaman in “Tiger 
Bay,” Hayley Mills’ debut picture 
which won Bucholz an armful of 
European film festival awards. 

After “Fanny,” Bucholz starred 
with James Cagney in Billy Wilder’s 
“One, Two, Three” (made in Ger- 
many), followed with the starring 
role in Mark Robson’s “Nine Hours 
to Rama,” (filmed in India), “The 
Empty Canvas,” (made in Italy) in 
which he co-starred with Bette Davis, 
and his recently completed title role 
in “Marco Polo” (filmed in Egypt 
and Yugoslavia). 


Sylva Koscina 


Lovely Italian actress Sylva Kos- 
cina had to take sharply-diverse les- 
sons for her feature role in “That 
Man in Istanbul,” new Columbia 
Pictures comedy-action adventure 
starring Horst Bucholz at the ........ 
Theatre. Miss Koscina had to study 
judo and other unarmed combat 
techniques, and she also had to learn 
how to do an alluring strip-tease. 
She plays an FBI agent in the Bos- 
phorus city who helps Bucholz re- 
cover a million dollars in loot and a 
kidnapped atom scientist. Perrette 
Pradier and Mario Adorf are fea- 
tured in the Technicolor-Techni- 
scope thriller. 





General Advance 


In a city which embraces both 
East and West, as well as the ladies 
thereof, Horst Bucholz and an in- 
ternational star cast have made 
“That Man in Istanbul,” new Co- 
lumbia Pictures release opening 
bsaieneasdtyne tte? At ANG sc sccameneiinnt te 
Theatre in Technicolor and Techni- 
scope. light-hearted suspense- 
thriller involving a million dollars in 
ransom money and a kidnapped atom 
scientist, girls, a Chinese espionage 
ring and a group of individuals de- 
termined to rule the world, and 
more girls, “That Man in Istanbul” 
reportedly is a delightful addition 
to—and a thorough-going spoof of— 
the current cinema crop of secret 
agent antics and romantics. 

Bucholz plays an American play- 
boy in the exotic, erotic Turkish 
city; a night club owner and gam- 
bler who becomes involved in the 
quest for the missing million. The 
missing atom scientist is only inci- 
dental to Bucholz, he is far more 
interested in a would-be stripper 
who really is an American intelli- 
gence agent. She is much prettier. 

Italy’s provocative Sylva Koscina 
plays the girl whose knowledge of 
the art of judo is far greater than 
her capabilities as a strip-tease per- 
former, and France’s equally pro- 
vocative Perrette Pradier plays an- 
other of the many international beau- 
ties with whom Bucholz tangles 
in the course of his gay pursuit of 
loot, not love. Mario Adorf also is 
featured, as one of the more ruthless 
killers whom Bucholz ingeniously 
battles, or escapes from. 


Advance Notice 


A light-hearted suspense-thriller, 
“That Man in Istanbul” opens.......... 
BUDE! isecotocessses Theatre with Horst 
Bucholz in the title role. Sylva 
Koscina, Perrette Pradier and Mario 
Adorf are featured in the Columbia 
release, a comedy drama of a play- 
boy’s one-man fight to recover a 
stolen million dollars and a_ kid- 
napped atom scientist. George Si- 
monelli and Nat Wachsberger penned 
the screenplay and Wachsberger 
served as executive producer. An- 
thony Isasi directed the film, in 
Technicolor and Techniscope. 


International! 


Horst Bucholz is the young inter- 
national star of “That Man in Istan- 
bul,” new Columbia Pictures release 
in Technicolor and ~~ Techni- 
SCOPE al” Dkeiaicsiesiiass cece ae The- 
atre, a suspense-comedy of spies 
and adventurers and girls, with 
Bucholz playing an American who 
has settled down in the Turkish 
city as a playboy and gambler. Fea- 
tured are Sylva Koscina, Italian ac- 
tress who plays an FBI agent seeking 
a kidnapped atom scientist and a 
million dollars in ransom money: 
Perrette Pradier, the French beauty; 
and Mario Adorf, the German actor. 
Anthony Isasi, a Spanish  film- 
maker, directed the thriller with a 
sense of humor. 


(Mat 1A; Still No. 79) Horst 
Bucholz is “That Man in 
Istanbul,” in the new Co- 
lumbia Pictures release in 
color. Sylva Koscina, at left. 
plays an FBI agent in the 
comedy-action thriller. 
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THE CREDITS 


Director, Anthony Isasi; Screenplay by George 
Simonelli and Nat Wachsberger; Photography, Juan 
Gelpi; Music composed by Georges Garvarentz; 
Dialog, Lewis Howard; Main Title, Jean Fouchet; 
Production Manager, Anthony Irles; Executive Pro- 
ducer, Nat Wachsberger; A Constantin—Film Pro- 
duction in Technicolor ® and Techniscope ®. A 
Columbia Pictures Release. 


THE STORY 


(Not for Publication) When the United States pays a 
million dollars ransom for a kidnapped atom scien- 
tist, and he is not returned, a girl named Kenny— 
a government agent—takes off on her own for Istan- 
bul where the ransom act was staged. She interests 
Tony MacDonald, light-hearted young American night 
club owner and gambler in Turkey, and the million 
dollars interests him even more. Tony finds himself 
in a constant squeeze between the secret, power-mad 
organization of individuals who have the money and 
the scientist, and a group of Chinese agents eagerly 
seeking both. Tony is both hunter and hunted, but 
his death-defying battles and ingenious escapes 
bring him ever closer to his dual goals. In time, Tony 
manages to return the scientist to America; he will 
keep Kenny and the million dollars. 





Running Time: 117 Minutes 


‘That Man in Istanbul’ Has a Million Dollars 





BALLY GIRL 


Send a pretty girl, costumed in a 

modified belly dancer’s costume, 

ae to radio/TV and newspaper 

™ people bearing gifts of Turkish 
cigarettes, Turkish paste candy, 
Turkish wine, figs, etc., with an 
invitation to attend the opening 
of the picture. 


~ Screen Adventurers 


Horst Bucholz is a modern-day agent in “That Man 
in Istanbul,” an action-adventurer with the derring- 
do ingenuity and light-hearted romantic appeal of 
the current crop who have made motion picture 
history. Plan a contest in which a local deejay asks 
listeners to identify stars playing similar adventur- 
ers, sleuths and agents im owrlar Flean & ase i 
of the pictures. Correct c 

to “That Man in Istanb 


| 
Who was that man in ‘D 
Who was that man in ™ 


Who was that man in “T 
Who was that man in “T 
Who was that man in ° 
Alec Guinness 


Who was that man in “To Catch a Thief?” Cary Grant 


FUN-FILLED TABLOID! 


4-Page Miniature Herald Plugs 
‘That Man in Istanbul’ 
via 
Contests ... Games... Stills 
Specifically slanted towards college 
and high school audiences! 


$6.50 ‘FoR Pian 


Back page carries ad for film and 
space for theatre imprint. 
IMPRINTING WITH ORDER 

This cost in addition to cost of heralds. 
4 lines of type each 4” long. 
First 1,000 $5.00 
Additional thousands $3.50 per thousand. 
Over 5,000 $3.00 per thousand. 
Extra copy 40c a 4” line. 
FOLDING $2.00 per thousand. 

















Rush Your Orders Direct To: 


HARRY K. McWILLIAMS and ASSOCIATES 
405 Broome St. New York, N.Y. 10013 
Phone: (212) CAnal 6-3335 


MYSTERY MAN 


The faces of the ruthless kidnappers in “That Man in 
Istanbul” are disguised by nylon stockings pulled 
over their heads. Plan promotion stunts on this with 
the cooperation of a radio station or newspaper. 
® Have a deejay sponsor a “raffles” stunt, wherein 
he tells listeners one of the men of mystery in 
the film will appear around town carrying a brief 
case supposedly holding $1,000,000. Contestants 
identify him by asking if he is “That Man in 
Istanbul,” and receive guest tickets. In a news- 
paper tie-in, the contestant must have a copy of 
the paper when making the identification. 
* Newspaper runs photo of a man wearing a nylon 
stocking over his head under the heading: “Find 
‘That Man in Istanbul!’” Readers spotting the 
disguised man around town, as suggested above, 
to win guest tickets. 


FEZ UP TO IT! 


The fez, a red felt cap with a tassel, national head- 
dress of the Turks, is much in evidence in “That 
Man in Istanbul,” and should be used in your pro- 


motion of the picture. Here are several suggestions: 

* Post an offer on a lobby board to admit first 
patrons wearing a fez as your guests. 

* Local novelty shops stock inexpensive paper fez’s. 
Imprint with picture copy and have youngsters 
wear them around town in advance. 

® Another idea would be to have a bally wearing 
a fez walk through town carrying a suitcase with 
copy: “$1,000,000 for ‘That Man in Istanbul.’ State 
Theatre.” 


TOUGH SPOTS 


Horst Bucholz finds himself in a considerable num- 
ber of desperate situations as “That Man in Istan- 
bul,” a fact that can prompt a radio and/or news- 
paper-sponsored contest. In either case entrants 
are to send in postcards describing briefly the 
“Toughest Spot” they were ever in. The most in- 
teresting should be read over the air or reproduced 
in the paper, with the author interviewed. 


CLASSIFIED AD 


Here’s a classified ad for your newspaper that 
should stir up interest in your playdate: 
“LOST—$1,000,000. No Questions Asked if Returned 
Immediately. Call, (Theatre Number).” Cashier an- 
swering phone can tell inquirers to see “That Man 
in Istanbul” for further information. 


Worth of Action ... Comedy... Thrills ...Girls! 





Million-Dollar Ideas 


Horst Bucholz’s objective in the picture is the re- 
covery of $1,000,000 in currency. It’s an impressive 
amount of money and can be an interesting gim- 
mick to attract attention to your playdate. Try these: 


* Have a disc jocky alert the public's attention by 
telling them his representative would question 
passersby on a problem concerning a million 
dollars. The man appointed will query those he 
stops on the street; “If you counted a dollar bill 
every second, day and night, how long would 
it take you to count $1,000,000?” The answer is 
approximately 14 days and those estimating 
closest are to be presented with guest admissions. 


* Another stunt would be to have a radio personal- 
ity have listeners estimate the height of a stack 
of new one dollar bills if placed one on top of 
the other. The answer is 358 feet, 1/4, inch. 


An added contest might be based on listeners 
guessing the weight of 1,000,000 dollar bills. The 
answer is 2,125 pounds, slightly more than a ton 

of paper money. 

In the theatre lobby, of course, there might be 
seemingly-filled money sacks with the dollar sign— 
“$”’—near posters and art calling attention to the 
film ... And, of course, there is the perennial favorite, 
“What Would You Do With a Million Dollars?” as 
a take-off for a radio forum or newspaper write-in 
contest... Alternatively, it might cue an out-front 
still display: “See What ‘That woos in Istanbul’ Must 
Do For a Million Dollars!” 





SELLING AIDS 
TV TRAILERS 


All the fun and excitement of the film in your TV campaign, with space for 
local announcer to add theatre and playdate information. Final frame for 
super-imposed visual credits, if desired. Order from your Columbia exchange. 


TRANSCRIPTIONS 


Radio spot announcements, all open end for local commentator to add 
theatre credits. Order from your Columbia exchange. 


TELOPS 


Information about telops, style and prices, may be obtained by writing 
direct to QQ Title Card Co., 247 W. 46th Street, New York, N. Y. 10036. 


NATIONAL FLAG DISPLAYS 


3 pce. Streamer, $21.50; De Luxe Sectional Valance, $2.15 per running foot— 
minimum length, 10 feet; Usher Badges, 50¢; 9’ x 12’ Flags or Wall Banners, 
single-faced, $80., double-faced, $145. Order from National Screen Service. 
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COLUMBIA PICTURES presents 


HORST BUCHOLZ in An Anthony Isasi Film 
“THAT MAN IN ISTANBUL” 

with SYLVA KOSCINA: PERRETTE PRADIER 
ond WRRIO? BOORE 


Screenplay by GEORGE SIMONELLI and NAT WACHSBERGER 
Music Composed by GEORGES GARVARENTZ 
Executive Producer NAT WACHSBERGER : Directed by ANTHONY ISASI 
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COLUMBIA PICTURES presents 


HORST BUCHOLZ 


in An Anthony Isasi Film 


“THAT MAN IN ISTANBUL’ 
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He’s no secret agent... 
he’s a crook! 










What 
Tony 
the 

Turk 
does 
with 
redheads 
is a 
crime... 
what 

he does 
with 


Ces TEC! : 
ay Et = : ue 


erg delicious! 








inna on Na a aaa 
Sioa a aa 


COLUMBIA PICTURES presents 


HORST BUCHOLZ °:::;"Fis” “THAT MAN IN ISTANBUL” 


with SYLVA KOSCINA- PERRETTE PRADIER ong MARIO ADORF 
Screenplay by GEORGE SIMONELLI and NAT WACHSBERGER 

Music Composed by GEORGES GARVARENTZ « Executive Producer NAT WACHSBERGER 
Directed by ANTHONY ISASI 
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redheads is 
a crime 
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Executive Producer NAT WACHSBERGER - Directed by ANTHONY ISASI 
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CAN YOU RESIST MYSTERY.. .INTRIGUE. .. 
A DIABOLICAL PLOT? 






TEST YOUR SECRET AGENT QUOTIENT 


WITH THESE CONFOUNDING PUZZLES 
.. AND KEEP YOUR EYE ON 


THal MaN in [STaNBUL 


DETAILS ON BACK PAGE 











Put Yourself in This Picture! 








~He’s an American lover-boy in Istanbul. She’s a chick who 
_knows her way around. Now, put yourself in this picture. 
Write your own dialogue; the sample sets the scene. Keep 
_your stuff bright, brief, beautiful. . .and use every letter in 
the alphabet. (If you’re a language major, then of course 
_you should write that sentence in the language of your 
hoice: Turkish? Urdu? Esperante? Hindi? Whatever it is, 
ake it better, and briefer, than your classmate’s!) 





(Sample: “Search me! Zaza is hiding no million dollars you want to hi-jack! But, querida mia, Zaza just loves 
that nickel candy you spent six whole cents for!’’) 
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Pretend You’re a World Traveler... . 
That’s You Coming Down the Gangplank 


You’re ‘That Man in Istanbul!’ 


The Question is: “What’s the First Thing 





Study this drawing care- Hi) 99 
fully. . .the people... " You Do? 
the places of interest. se 


Where would yousme? Wf Now, having studied this drawing carefully, 


What would you want to 
see? Who would you want |G your own satisfaction, draw a circle around 
to know better? Why? 












and answered the various questions to 


the odalisque. 
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Are You Quick On the 1 


Horst Bucholz is, literally and figuratively, ‘‘That Man in Istan 
should be able to come up with an answer, no matter what the prc 
if may arise. In a situation like this, Bucholz has the benefit 
writers and a considerable savoir faire. You may not have the wr 
never dream of coming between a man and his wife, now would \ 
you possess,the savoir faire, write their dialogue (in split secon 


WIFE: 
HUSBAND: 


BUCHOLZ: 


WIFE: ‘‘But, darling, | didn’t know he was a real enchanted frog 
HUSBAND: ‘‘Aren’t you presuming on our college friendship?’’ 
BUCHOLZ: ‘‘l was just explaining an old American custom —— 


THE LESSON FC 


Everybody knows —-— although some of us may have forg 
bunagungamaugg —— means ‘‘You fish on your side; | fish 
of special importance to students in government, law an 
thing else, at least you might want to memorize the nam 
saying it aloud. Never mind the audience! (Don’t practic 
ever; that audience might resent it.) 


i, 
ai 
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Some Men are Like Camp; 
‘That Man’ is Like WOW! 


Horst Bucholz, shown at left, in one of more peaceful 
scenes from ‘‘That Man in Istanbul.’’ The villains 
have the gadgets; he has the girls. Plus a consider- 
able agility . . . ingenuity . . . and a sense of humor. 
In a spot like this, what would you say? 


“Well, if it isn’t Mack the Knife!” __ 





““l suppose you're making a point?” 


“You sure this is a better blade?”’ 





(Or, write your own dialogue below) 


LET ‘THAT MAN IN ISTANBUL’ 
PUZZLE YOU! 








8. The things a man usually 
thinks worth making 


9. Usually initiates the 
morning after 


10. Admit the professor muy 
have a point 


11. Supposedly moribund 19th 
century political phil- 
osophy (abbr.) 


12. Where Humphrey Bogart 
spent a great deal of 
screen time 


14. Domestic bill collector 
18. A go go catalyst 


19. The more, the more 
shocking 


20. The bird who understands 


chicks 


23. The one thing he’ll 


promise for 


ACROSS DOWN 26. Roman gladiators 


25. Yesterday’ 
1. A timber tree esterday s mate 





27. Florida, of all places! 


26. A compound which may be _ 1. F k 
é Sat as 29. Hub of the Universe 


5. Sometimes their values are regarded as formed by 


] relative patiideatient of theeci 2. What a boy usually gives : : oie 
Trigger? 13. Before zippers there was be dnaes of an gees a girl 31. It’s nothing, nothing it all 
much for a man to esse. s ap or inorganic, by a 3. One American way of life 32. A syllable applied toa 
stanbul.’’ Naturally, you also 14. Stri en ydrocarbon radical thine ck, tone of the diatonic scale 
» problem or how unexpectedly} .°. PPers aim 98: Everywhere geass ac ; in solmization 
fit of a couple of fine script] '5- Approval -- plus check! -- a: Erecttog, aoase tags 


ius ncaa 30. A time when all that inspired by bread ANSWERS TO 


2 writers, but then, you would matters is the present 


-P : 6. ‘Yes, but is it?’’ 
Id you? If, however, you feel} '6 eet peenior wa Lote 33. Glieicead oe ic ee oo PUZZLE 
conds): 17. Turkish fez hue -34, Where the Greeks rallied make something ON BACK PAGE 


elapse be vers Work This One Alone. . .Together. . . 


came to Eveleen 


22. Prof’s expression, mean- s 8 
is (anon Son poe Or as a Contest In Sex-Superiority! 
get?’’ 
frogi’” 24. Of each an equal quan- All you need is a partner (male or female, depending upon whatever 
_— bundling!’ aly eds it is you are majoring in, off-campus. . .two pencils. . .a classmate 





who takes notes. . .and some spare time. Proceed as follows: (1) 
sharpen the pencils; (2) borrow some paper from the classmate who 
takes notes, and then lose him; (3) use the spare time in a vocabu- 
lary test. How many eight-letter words can you make out of the 
letters in ‘‘Istanbul’’? How many seven-letter words? Six-letter 
words? Five-letter words? (Four-letter words only if you’re a stu- 
dent at Berkeley!) When the spare time is up, cross out all words 
common to each of you. Remaining eight-letter words count eight 
points, etc. Best score doesn’t prove a thing about sex-superior- 
ity; that’s a different spare time problem! 










FOR TODAY.... 


orgotten —— that Lake Chargoggagoggmanchauggagoggchavu- 
fish on my side; nobody fish in the middle.’’ This is an item 
and kindred controversial fields. If you are studying some- 
1ame; you never know when it may come in useful. Practice 
ctice it while you’re seeing ‘‘That Man in Istanbul,’’ how- 


the adventure that’s so 
way-out...it’'s outrageous! 


Ta 
"Ha 

Mal in 
IET{NBUL ..... 


: Tony 

the 
Turk © 
does 
with 
redheads 
isa 
crime... 
what 


_ he does 
et ai, 
: 
E 










He’s no secret agent... 
he’s a crook! 








ry oF 
TECHNISCOPE crime 
is 
delicious! 


COLUMBIA PICTURES presents 


HORST BUCHOLZ °i::.\Fin” “THAT MAN IN ISTANBUL’ 


with SYLVA KOSCINA - PERRETTE PRADIER ana MARIO ADORF 
Screenplay by GEORGE SIMONELLI and NAT WACHSBERGER 

Music Composed by GEORGES GARVARENTZ - Executive Producer NAT WACHSBERGER 
Directed by ANTHONY ISASI 





BUILD YOUR BOX OFFICE 
WITH THESE 
MINIATURE HERALDS 


$6.50 


Per Thousand F.0.B. Plant 


WE IMPRINT FOR YOU.... 
One day service to Imprint & Ship 
Imprinting cost extra....... 


see prices in box below 
YOUR 
IMPRINT 
GOES 


HERE 


Please type or print legibly 
your imprint copy. 


IMPRINTING 
This cost in addition to cost 
fof heralds. 4 lines of type 
each 4°" long. 
First 1,000 $5.00 
Additional thousands 


$3.50 per thousand 

Over 5,000 

$3.00: per thousand 
Extra copy 40¢ a 4°” line 


FOLDING $2.00 per thousand 





Rush Your Orders Direct To: 
Harry K. McWittiams and associates 


405 Broome St. 
New York, N.Y. 10013 
Phone 
212 CAnal 6-3335 
for Rush Orders 
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“A FRANTIC TURKISH DELIGHT! 


A LOT OF FUN! | HAD A WONDERFUL TIME WATCHING IT 
AND UNHESITATINGLY RECOMMEND IT!” ~ feet 












He’s 








no 
2. o agent... 
ESE : 
ue z he’s a 


secret 

ef 3 
nse AVA» crook! 
Se ae yA pen a aaaracaaes 


PUES porn five BUCHOLZ « ANTHONY See eipag Uuel MAN IN ISTANBUL’ 


4 e. = Screenplay by GEORGE SIMONELLI 
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a °F and | 
Music Composed oe Ecemee Bi uber Directed ay aie 
GEORGES GARVARENTZ - NATWACHSBERGER + ANTHONY ISASI = = 








Ad No. 402—412 Lines (including imprint space) —4 Cols. x 734 Inches 


Copyright © 1966, Columbia Pictures Corporation. All Rights Reserved 











He’s no secret agent...he’s a crook! : : 
Sonua #2 ete Life Magazine 


Loves 
‘That Man’ 


The rave for “That Man in Istanbul” is in Life 
Magazine, issue of February 25th .. . and it is 
in Ad No. 303, left, the Life Magazine rave also 
has been incorporated into and Ad Nos. 301, 304, 
401 and new Ad No. 402 (on reverse side). 





These revised ad mats are now available at Na- 


tional Screen Service. Use them! 


In addition however, make certain this Life 








Magazine rave is sniped into your posters, in- 
cluded in all your displays, and incorporated 
into your publicity wherever possible! 














HORST BUCHOLZ “rater “THAT MAN IN ISTANBUL" 


with SYLVE Ao] ER on MARIO ADORF 
bincrsitarie Ey ” GEORGE SIMONELLI — } NAT WACHSBERGER - Music Composed by GEORGES GARVARENTZ 
Executive Producer NAT WACHSBERGER - Directed by ANTHONY ISASI 
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